Letter/Email from Hospital CEO to Another Leader (Hospitals, Vendors, Board Members, Rotary)
[Letter Format]

OR

[Email Message Subject] Join [HOSPITAL NAME] in supporting the National Hospital Organ Donation Campaign

Dear [CONTACT NAME]:

Recently, [OUR HOSPITAL /NAME OF HOSPITAL] joined other area hospitals and [OPO’S NAME] in the National Hospital Organ Donation Campaign. This campaign challenges hospitals to educate employees and the community about the crucial need for organ, eye, and tissue donation. We encourage individuals to register as donors and provide them with opportunities to sign up. The campaign, which has helped to register more than 325,000 enrollments to state registries, aims to add more donor designations by May 2016. 

The hospital campaign is a special effort of the Workplace Partnership for Life (WPFL), an initiative sponsored by the U.S. Department of Health and Human Services, Health Resources and Services Administration to enlist companies and organizations to be partners in promoting donor registration. 

Don’t miss your opportunity to be involved. Every day, more people are added to the national organ transplant waiting list—which already exceeds 120,000—and each week, more than 100 individuals die because there are simply not enough organs available to meet the need. Thousands of others whose lives would benefit from the gift of organ, eye, and tissue donations continue to wait and hope. 

Please join me and [HOSPITAL NAME] today, as we partner with [OPO/DLA NAME] to bring the campaign to [NAME OF CITY OR REGION]. For more information and details on ways [ORGANIZATION’S NAME] can become actively involved in this campaign, please contact [OPO CONTACT NAME] at [OPO CONTACT’S PHONE NUMBER AND/OR EMAIL ADDRESS].

In helping to spread this message, you will be saving lives. Thank you for caring—and for your support.

Sincerely, 
[NAME]
[TITLE]
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Letter/Email from Hospital CEO to All Staff
[Letter Format]

OR

[Email Message Subject] Support for the National Hospital Organ Donation Campaign

Dear [HOSPITAL NAME] staff member:

[HOSPITAL NAME] is pleased to announce we have joined the National Hospital Organ Donation Campaign as a hospital partner. Sponsored by the U.S. Department of Health and Human Services, Health Resources and Services Administration, this campaign brings together National Partners (national associations and advocacy groups in the healthcare sector), regional and local organ, eye, and tissue donation organizations, and their hospital partners to educate hospital communities on the importance of signing up to be organ, eye, and tissue donors. The campaign, which has helped to register more than 325,000 enrollments to state registries, aims to add more donor designations by May 2016 with the help of our hospital and community. 

Every day new people are added to the national organ transplant waiting list that now exceeds 120,000 people whose lives depend on an organ transplant. This week more than 100 of them will die because not enough organs are available. Thousands of others whose lives would benefit from the gift of eye and tissue donation continue to wait and hope. 

I am writing to urge your active involvement in this campaign. As a Hospital Partner in this initiative, we encourage all members of our staff to join with our partner organ donation organization [OPO NAME] in educating our community—both inside and outside of our hospital—on the critical need for donation and providing opportunities for people to sign up as organ, eye, and tissue donors. 

We are aiming to register [HOSPITAL’S NUMERICAL GOAL] new organ donor designations to the state registry to contribute to the national goal and to earn national recognition from the U.S. Department of Health and Human Services (HHS) for conducting activities that promote enrollment in state organ donor registries. We will earn points for each activity we implement between May 1, 2015 and April 30, 2016 and will be recognized nationally for reaching a platinum, gold, silver, or bronze level. 

(Option 1) As a first step in our hospital’s commitment to this important campaign, I urge you to join me in registering your own generous decision to be an organ, eye, and tissue donor. To learn more about donation and to sign up as a future donor in (your state’s) registry, please visit www.organdonor.gov. By taking a few minutes to register, you ensure that your desire to give this gift is officially recorded. You may someday be able to give the priceless gifts of life, sight, and mobility to another.

(Option 2) As part of this initiative, we will offer three brief sessions to give all our employees the opportunity to learn more about organ, eye, and tissue donation, and to make sign-up convenient. 

· [DATE] at [TIME] in [PLACE]
· [DATE] at [TIME] in [PLACE]
· [DATE] at [TIME] in [PLACE]

(Option 3) As part of this initiative, we will host an employee registration drive on [DATE] at [TIME] in [PLACE].

In the months ahead, you’ll hear more about [HOSPITAL NAME]’s participation in this important campaign. For event information and details on ways you can become actively involved, contact [HOSPITAL CHAMPION’S NAME AT CONTACT INFORMATION] or visit www.organdonor.gov.

Please join me now in supporting our involvement and in spreading this message that helps us to literally save lives. Thank you for caring—and for your support.

Sincerely, 
[NAME]
[TITLE]

Public Service Announcements

These public service announcements (PSAs) can be customized for specific hospital donation registration campaigns. Give them to regional radio and television stations with the request to run them during the WPFL Hospital Campaign. Think of other creative places to run them, such as your hospital’s call-waiting or hold messages.

General PSAs
15 seconds
Every day, 18 people die because not enough organs are available for transplant. You can give the gift of life. [HOSPITAL NAME] and [OPO NAME] urge you to learn more at [STATE REGISTRY WEBSITE ADDRESS].

15 seconds
Each week, more than 100 people on the national transplant waiting list die because a lifesaving organ is not available. [HOSPITAL NAME] and [OPO NAME] urge you to sign up on the state’s donor registry at [STATE REGISTRY WEBSITE ADDRESS]. 

20 seconds
[HOSPITAL NAME] has joined [OPO NAME] in a national campaign to encourage people to register to become organ donors. A single donor could save eight lives and positively impact hundreds more. Sign up to become an organ, eye, and tissue donor at [STATE REGISTRY WEBSITE ADDRESS]. 

20 seconds
Today, more than 120,000 people are waiting for a lifesaving organ transplant. Eighteen of them will die today because there simply aren’t enough organs to meet the need. Help [HOSPITAL NAME] and [OPO NAME] save lives. Sign up to be an organ, eye, and tissue donor at [STATE REGISTRY WEBSITE ADDRESS]. 

30 seconds
As nurses, doctors, and staff at [HOSPITAL NAME], we don’t like to keep people waiting. Imagine having to wait for an organ transplant to save your life. Today, 120,000 people are on the national transplant waiting list, and 18 of them will die today. Help [HOSPITAL NAME] and [OPO NAME] save lives through a national campaign to encourage people to register to become organ donors. Sign up at [STATE REGISTRY WEBSITE ADDRESS]. 




The following PSAs are meant to be customized with the names and stories of people in your region orto serve as models for additional PSAs you can write to feature local people. Work with your OPO partner to find appropriate donors and recipients to feature.

20 seconds
An organ donor gave [RECIPIENT’S NAME], of [LOCAL TOWN], the ability to [WALK HIS DAUGHTER DOWN THE AISLE AT HER WEDDING]. Organ donors save lives. [HOSPITAL NAME] and [OPO NAME] urge you to sign up on the state’s donor registry at [STATE REGISTRY WEBSITE ADDRESS].

20 seconds
An organ donor gave [AGE DESCRIPTOR—SECOND-GRADER, TODDLER, PRE-TEEN CHILD’S NAME], of [LOCAL TOWN] a second chance at an amazing life. And it gave [HIS/HER] parents a lifetime of hugs and kisses. Organ donors save lives. [HOSPITAL NAME] and [OPO NAME] urge you to sign up to become an organ donor at [STATE REGISTRY WEBSITE ADDRESS].

20 seconds
Organ transplants benefit people of all ages, including the very young and very old. Right here in [LOCAL TOWN], a donated heart gave [YOUNG RECIPIENT’S NAME] a chance to start Kindergarten, and a donated liver allowed [OLDER RECIPIENT’S NAME] to meet her great granddaughter. Give someone a second chance. Sign up to become a donor at [STATE REGISTRY WEBSITE ADDRESS].

20 seconds
Thanks to an organ donor, [RECIPIENT’S NAME], of [LOCAL TOWN], is able to play with [HIS/HER] grandchildren. [HOSPITAL NAME] and [OPO NAME] have joined forces to make these moments possible for [HUNDREDS/THOUSANDS] of other people in our community. Help us save lives. Sign up on the state’s donor registry at [STATE REGISTRY WEBSITE ADDRESS].

30 seconds
When [LOCAL TOWN] native [DONOR’s NAME] died, [HIS/HER] family was able to take solace knowing they honored [HIS/HER] wish to be an organ, eye, and tissue donor. [DONOR’S NAME] made saving lives [HIS/HER] final charitable act. [HOSPITAL NAME] and [OPO NAME] urge you to sign up on our state organ donor registry at [STATE REGISTRY WEBSITE ADDRESS]. And remember to talk to your family about your decision so they can honor your wishes.


The following PSA features two celebrities. 

20 seconds
Organ donors made it possible for Alonzo Mourning to play basketball again and for Chris Klug to win an Olympic medal in snowboarding. Someday, you could make it possible for someone to accomplish his or her dream. Sign up today as an organ, eye, and tissue donor at [STATE REGISTRY WEBSITE ADDRESS]. 


Sample Newsletter Article for Hospitals
For graphics, statistics, and other images that could accompany this newsletter article, visit www.organdonor.gov and click on “National Hospital Campaign,” then “Images and Graphics.”

Help [HOSPITAL’S NAME] Save Lives
[HOSPITAL NAME] 	joins campaign to register organ, eye, and tissue donors 

Recently, [OUR HOSPITAL/NAME OF HOSPITAL] joined other area hospitals and [OPO’s NAME] in the National Hospital Organ Donation Campaign. This campaign challenges hospitals to educate employees, patients, visitors, and the community about the crucial need for organ, eye, and tissue donation. We encourage individuals to register as donors and provide them with opportunities to sign up. The campaign, which has helped to register more than 325,000 enrollments to state registries, aims to add more donor designations by May 2016. 

The hospital campaign is a special effort of the Workplace Partnership for Life (WPFL), an initiative sponsored by the U.S. Department of Health and Human Services, Health Resources and Services Administration to enlist companies and organizations to be partners in promoting donor registration. 

“[INSERT QUOTE FROM HOSPITAL OFFICIAL OR SPOKESPERSON HERE],” said [NAME AND TITLE] 

[HOSPITAL’s NAME] is aiming to register [HOSPITAL’S NUMERICAL GOAL] new organ donor designations to the state registry to contribute to the national goal and to earn national recognition from the U.S. Department of Health and Human Services (HHS) for conducting activities that promote enrollment in state organ donor registries. We will earn points for each activity we implement between May 1, 2015 and April 30, 2016 and will be recognized nationally for collecting enough points to reach a platinum, gold, silver, or bronze level. 

[HOSPITAL’S NAME] and [OPO’S/DLA’S NAME] need your involvement and support. We are asking our entire hospital community to help us educate staff members, patients and their families, visitors, and the extended community on the critical need for organ donation. 

If you are interested in becoming actively involved in [HOSPITAL’S NAME] campaign, contact [HOSPITAL CHAMPION’S NAME AND CONTACT INFORMATION]. In the months ahead, you’ll be hearing more about [HOSPITAL NAME]’s participation in this important campaign, so please stay tuned.

And please take a few minutes today to add your name to our state’s donor registry. Someday you may save a life. Visit [STATE DONOR REGISTRY LINK] to find out how.
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