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Sample News Release

FOR IMMEDIATE RELEASE






Contact: [NAME]

[DATE]









[TELEPHONE NUMBER]
[OPO/DLA or HOSPITAL NAME] joins National WPFL Hospital Campaign to 
Increase Organ Donor Registrations in the U.S.
[OPO/DLA or HOSPITAL NAME] has joined as a partner in the Workplace Partnership for Life (WPFL) Hospital Campaign. [HOSPITAL NAME] will conduct awareness and registry campaigns to educate staff, patients, visitors, and community members on the critical need for organ, eye, and tissue donors and thereby increase the number of potential donors on the state’s donor registry. The hospital will earn points for each activity implemented between May 1, 2015 and April 30, 2016. The total number of points will determine the hospital’s level of recognition from the Department of Health and Human Services, Health Resources and Services Administration (HRSA). In June 2016, HRSA will recognize hospitals that reach bronze, silver, gold, and platinum recognition. 
This campaign is a special effort of HRSA’s WPFL designed to mobilize the nation’s hospitals to increase the number of those registered as potential organ, eye, and tissue donors. The campaign unites donation advocates at hospitals with representatives from their organ procurement organizations, Donate Life America state teams, and state hospital associations. Working together, teams leverage communications resources and outreach efforts to proactively promote the critical need for donors. Since launching in 2011, the campaign has added more than 350,000 donor enrollments to state registries around the country, far surpassing the original goal of 300,000.
[OPTIONAL: QUOTE FROM HOSPITAL CEO.]

[HOSPITAL NAME] will work with [OPO AND DLA/STATE HOSPITAL ASSOCIATION IF APPLICABLE] on the campaign. 
[OPTIONAL: HOSPITAL BOILERPLATE AND/OR MISSION STATEMENT.]

For more information about [HOSPITAL NAME]’s participation in this campaign, contact [CONTACT NAME AND PHONE NUMBER/EMAIL ADDRESS].

