CAMPUS CHALLENGE < 2009
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organ donor can save 8 lives. w°,:;7;,:;~;;~;n;;~;;;~,;“;fe

Register now to become an organ and
tissue donor at www.organdonor.gov.

Campaign Enroliment and Results Report Form e Phase One: March 20 to May 15, 2009

D Enrollment Form (due Friday, March 27) D Interim Report (due Friday, April 24) D Final Report (due Monday, June I)

Organization:
Contact Person:

Mailing Address:

Phone Number:

E-mail:

Campus Partner:

Phone Number:

Contact Person: E-mail:

Mailing Address:

Total Student Enrollment: Tactics Implemented: Donor Drive Day Social Networking
Potential Donors Reached: Mass E-mail Special Event Campus Competition
No. of Registered Donors: Other:

Additional Comments:

Campus Partner: Phone Number:

Contact Person: E-mail:

Mailing Address:

Total Student Enrollment: Tactics Implemented: Donor Drive Day Social Networking
Potential Donors Reached: Mass E-mail Special Event Campus Competition
No. of Registered Donors: Other:

Additional Comments:

Campus Partner: Phone Number:

Contact Person: E-mail:

Mailing Address:

Total Student Enrollment: Tactics Implemented: Donor Drive Day Social Networking
Potential Donors Reached: Mass E-mail Special Event Campus Competition
No. of Registered Donors: Other:

Additional Comments:

Campus Partner: Phone Number:

Contact Person: E-mail:

Mailing Address:

Total Student Enrollment: Tactics Implemented: Donor Drive Day Social Networking
Potential Donors Reached: Mass E-mail Special Event Campus Competition
No. of Registered Donors: Other:

Additional Comments:

Please contact Shelly Morningstar at shelly@akoyaonline.com or 412/481-9800 with any questions.

To submit completed form, click submit button or fax to 412/481-3958.
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